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Top Talent wants to work with the Best Organizations...
Share your culture story and attract the Best talent



Great

Place
TO CAMPAIGN DETAILS

— Let the FACTS work for you

Click images to open examples

CEO Spotlight: Harry Blum
Stand out to top talent leveraging FACT based content marketing.

. Our content marketing is based on the DATA & FACTS, authentic and trusted in the market
CEO Spotllght because it's built on facts your employees have shared. This unique approach means
aligning your employee brand with the genuine experience top talent can expect in your
WITH HARRY BLUM onrey Py . ° ° pectiny
Notional Manaaing Partner workplace.
ational Managing Partner
at RSM Canada LLP
Top talent wants to work with the best organizations in the industry. Leverage this gold
standard of corporate culture measurement to:
« Define yourself as the Best
« Attract top talent with the right fit for you
« Differentiate yourself by sharing the genuine employee experience in your workplace

BB [

LinkedIn Greatplacetowork.ca Great Place to Work

N When you're o CED, moments matter. it's amazing how the itle things you
RS hn do can impact the culture. These don't just affect the culture of your
campany but alse how individuals in your organizatian feel

Great CEOs not onby connect with the minds but alao with the hearts

5 O

In this CEO Spatiight, | sit down to chat with Harry Blum, national
managing partner at BSM Cangda to learn all about how they've
w
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B/ . 26,000+ Followers Operate globally
.......... Average 60,000 monthly over 50 countries across six

1.4M Yearly Impression visitors continents.

©2022 Great Place to Work® All Rights Reserved


https://www.greatplacetowork.ca/en/articles/ceo-spotlight-harry-blum
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https://www.youtube.com/watch?v=UK2IxJEZHzY&feature=youtu.be

INTRODUCTION

Amplify Your
Employer Brand
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With our high-powered stack of opportunities designed to:

Enable your employer of choice strategy.

Extend your reach to quality, engaged audiences.

Position your organization as leading with culture.

Differentiate your organization by sharing the genuine employee experience data and facts

©2022 Great Place to Work® All Rights Reserved



Partnering with Great Place to Work will position you as a thought leader, and a
builder of business that leads with culture and employee experience at its center.
Driving relevant traffic and helping define your employer brand.

Latest collaboration

Great

Place

Yo CANADA

Work. 2022
Click images to open examples

& Microsoft

DHL Express: Connecting People, Improving
Lives

Latest Articles

7 Questio

onses to the Hybrid Worl

and practices that support and

B® Microsoft

Microsoft Hybrid
Forward Summit

)22 | Digital event

=8 Microsoft

oooooooooo

Registertoday > I .« . . . .
..... PRESENT...

world's leading logistics company. What sets them apart from the crowd is

DHL Microsoft

SEO Written Content

Title Sponsor of Our
Best Workplaces for Hybrid Work


https://www.greatplacetowork.ca/en/best-workplaces-for-hybrid-work-list?a=Best+Workplaces+for+Hybrid+WorkTM+2022?a=here?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?fbclid=IwAR2n4h2auCbnocJfS6PNcMTbnqnlUesXeWFpKAsPhdnxTPI3SePkNnnxVEM?fbclid=IwAR3yF5to9PLJfXkV6BfiIDpWIbj7DuSdci_xdLfgdqbG0rHB9rZXPL8AxRc?fbclid=IwAR1ocJg77BQnh9hxnht-wO70Fv0R4kjfeoCMxz-fAaeqa6EznNAIXWlFVOw?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?mdrv=www.greatplacetowork.ca?mdrv=www.greatplacetowork.ca?mdrv=www.greatplacetowork.ca?fbclid=IwAR37E_neaTyB2nEq0zAm1ulp_hv6HKxTGRQJM_VtrXLituPUC-Iyn-_5mcU?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?fbclid=IwAR0Bwkv7Q1XbzqIvkx-dwYzskhuTIhik9mfr2qejV-mMditIDIjcGQXBsyc?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?ocid=AID3036004_LINKEDIN_oo_spl1000026433993
https://www.greatplacetowork.ca/en/articles/dhl-express-connecting-people-improving-lives

COLLABORATION OPPORTUNITIES

Employer Branding Package




Written Content Package

Article

One custom SEO editorial article (up to 900 words)

Built in alignment with client brand priorities and insights from employee
survey data

Article written in collaboration with Great Place to Work

1 CTA to client chosen URL, and 3 in-text hyperlinks

Content hosted online at Greatplacetowork.ca

Article afterward owned by client for future use

Exposure

390,000+ website visitors annually through organic traffic
Article will be included in our monthly newsletter
Inclusion of link to client’s gated content

Promoted on homepage and linked to client site/content
Multiplatform digital advertising

Performance reports and consultations

Social video comes to life with Data and Facts

Tells story from article in visually engaging format

3 co-branded slides in video format created by Great Place to Work,
approved by client

We will post your video + article through our 26,000+ follower LinkedIn and
Social followers

Client owns post content after delivery for future use

Guarantee LinkedIn 7,000 - 20,000 Views with targeted audience
impressions

BlueStone Properties: Building Better Lives and
Better Communities

The Global Authority
on Workplace Culture

Featured Content

CEO Spotlight
WITH KEVIN STRAIN

Market Leaders Rely on Great Place to Work
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Great Spotlight: KPMG Canada
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https://www.greatplacetowork.ca/en/articles/bluestone-properties-building-better-lives-and-better-communities

&

Thought Leadership Package el

Featured Content

Fireside Chat/Webinar Choose between:
e Informal yet structured interview, sharing insights and knowledge in a relaxed . .. .
Virtual Fireside Chat, Webinar,

conversational approach
e Q&A format / discussion Masterclass or CEO Spotlight
e The fireside chat typically runs between 30-45 minutes long.

CEO Spotlight: Carol Leaman CEO Spotlight
Maste rcl a SS ------ WITH KE\{\N STRAIN
e  Focus on one topic to building out 5-6 key points through interview format S
e Key learning objectives, with you as the expert sharing knowledge - Merket LeadersRely on Great Pace to Work
e We will guide the flow of topic based on the given topic and key points " CEO & [ o i, AN
e Typically runs between 45-60 minutes long. wrHearoLLEavA@ — -7

* Q&A either written or video format focuses on leadership lessons learned during
their career (topic examples —how to lead with culture, leading high performance Making Every Voice Heard
teams, leading with empathy...) i

CEO Spotlight Axn ITV | e ————

To
Work. ®

Wihen you're a CEO, moments matter [t's amazin Great Spotlight: KPMG Canada
do can impact the culture. These don't just affect
workd ay. \gompany but also how individuals in your organi

Workday
O \Ereat CEOs not only connect with the minds but

emotions of employese: leaders are able tol

‘eompelling and inspiring vision for their organizat C om p an \/
linderstand that they're always on stage and the <
Spotlight

Exposure

e 390,000+ website visitors annually through organic traffic
e Article will be included in our monthly newsletter

e Inclusion of link to client’s gated content

e  Promoted on homepage and linked to client site/content
e Multiplatform digital advertising

e  Performance reports and consultations

Ih this CEO Spotlight, | sit down to chat with Car
fo leam all about how they've intentionally devel
ieompany culture that has landed them a spot on|
in Canada list! Here's how our conversation went:

Lauren: High-performing organizations make em
Priority. They know that an engaged workforce c

‘Eompany's success but oftentimes, employees hal
ithe direction that they think the pecple in charge|
how do you make your culture goals, objectives g
Bveryone?

P
Better [Pl e EA SR T
v

Social video comes to life with Data and Facts e i —
e Tells story from article in visually engaging format P B e bt o e

people remember what they've learmed. So we rg
internally through a number of recurring program
communications and updates related to compa

* 3 co-branded slides in video format created by Great Place to Work, approved by client R—_—
*  We will post your video + article through our 26,000+ follower LinkedIn and Social
followers
*  Client owns post content after delivery for future use
*  Guarantee LinkedIn 7,000 - 20,000 Views with targeted audience impressions


https://www.greatplacetowork.ca/en/articles/ceo-spotlight-carol-leaman

Title Sponsor gmm @ E

Best Best Best
Workplaces™ Workplaces™ Workplaces™

in British Columbia for Giving Back in Technology

o o o
Work Work Work.

Best Workplaces List Package

Choose Your Preferred List (...\Women, Financial Services, Inclusion, Mental Wellness...)

* Title Sponsor of One of Our Best Workplaces Lists.
* (example — “Best Workplaces for Hybrid Work brought to you by Microsoft”)

* Create Your Own 30-Second Video Introduction to be Included in our Announcement Video and
shared on social media.

* Pen/sign a written introduction and congratulatory note, from your CEO on the
Best Workplace list page on our website and shared in our newsletter.

* CEO Spotlight focused on leadership lessons learned during their career or advise on leading with
culture

* Written Content (up to 800 words) in alignment with client brand priorities and insights from
employee survey data

Exposure

390,000+ website visitors annually through organic traffic
Article will be included in our monthly newsletter
Inclusion of link to client’s gated content

Promoted on homepage and linked to client site/content
Multiplatform digital advertising

Performance reports and consultations

Social video comes to life with Data and Facts

Tells story from article in visually engaging format

3 co-branded slides in video format created by Great Place to Work, approved by client

We will post your video + article through our 26,000+ follower LinkedIn and Social followers
Client owns post content after delivery for future use

Guarantee LinkedIn 7,000 - 20,000 Views with targeted audience impressions

Best Workplaces for Hybrid Work 2022 in Collaboration with Microsoft

Great Place to Work® is pleased to announce the 2022 list of Canada’s Best Workplaces for Hybrid Work, in
collaboration with Microsoft. To be eligible for this list, organizations must be Great Place to Work-Certified™ in the
past year.

We determined the BEST based on employee responses to the Hybrid Work Readiness Index survey statements, as
well as the organization's workplace programs and practices that support and enable hybrid work, as assessed in

the Hybrid Questionnaire.

Microsoft Hybrid Forward Summit - March 29 & 30

B® Microsoft

Microsoft Hybrid
Forward Summit

March 29 - 30, 2022 | Digital event

m Q Search

Register today >
(SOl Great Place to Work® Canada
Place
)
Work. ®
Great Spotlight: KPMG Canada
Best
Workplaces
for Mental Wollnass
A
Place 4

i)
Work:

Company
Spotlight

Mind
Beacon

Best Workplaces™ for Mental Wellness 2021 Brought to You by MindBef
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https://www.greatplacetowork.ca/en/best-workplaces-for-hybrid-work-list?a=Best+Workplaces+for+Hybrid+WorkTM+2022?a=here?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?fbclid=IwAR2n4h2auCbnocJfS6PNcMTbnqnlUesXeWFpKAsPhdnxTPI3SePkNnnxVEM?fbclid=IwAR3yF5to9PLJfXkV6BfiIDpWIbj7DuSdci_xdLfgdqbG0rHB9rZXPL8AxRc?fbclid=IwAR1ocJg77BQnh9hxnht-wO70Fv0R4kjfeoCMxz-fAaeqa6EznNAIXWlFVOw?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?mdrv=www.greatplacetowork.ca?mdrv=www.greatplacetowork.ca?mdrv=www.greatplacetowork.ca?fbclid=IwAR37E_neaTyB2nEq0zAm1ulp_hv6HKxTGRQJM_VtrXLituPUC-Iyn-_5mcU?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?utm_content=196580114&utm_medium=social&utm_source=linkedin&hss_channel=lcp-16194366?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?fbclid=IwAR0Bwkv7Q1XbzqIvkx-dwYzskhuTIhik9mfr2qejV-mMditIDIjcGQXBsyc?ocid=AID3036004_LINKEDIN_oo_spl100002643399356?ocid=AID3036004_LINKEDIN_oo_spl1000026433993
https://www.greatplacetowork.ca/en/best-workplaces/best-workplaces-mental-wellness-2021

COLLABORATION OPPORTUNITIES

A la carte solutions




A La Carte Solutions A

Social Media Posts

We use your survey data, photography, short statement from your

organization to create a company spotlight

Social video comes to life with Data and Facts

e Tells story from article in visually engaging format

* 3 co-branded slides in video format created by Great Place to Work, approved by
client

*  We will post your video + article through our 26,000+ LinkedIn and Social followers

*  Guarantee 7,000 - 20,000 Views with targeted audience impressions

e Multiplatform digital advertising

e Client owns after delivery

e Callto action and click through to client chosen URL

*  Client can use posts on own channels and share as they wish

ServiceNow

CIAN ZOLLER, HUMAN RESOURCE DIRECTOR

66

At Jaybro Group we are genuinely values driven an
people first focused. A lot of organisations say this, b
here we actudally live it. At Jaybro Group we have a say
"We Grow Together”, as the business grows, our peof.
grow with us and we invest significantly in developing
team. We value our people’s input and ask for their, Gl'eCIt
feedback fortnightly through our internal engageme Place
tool Officevibe, because we put our people first. In & To
addition, we want every employee to think, act and f Seercenow
like an owner, and we reward and recognise Work@
their contribution to the growth of the
special and exciting journey to b
- Alison Passey, Group HR Manager,

in Q Search
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Great Spotlight: KPMG Canada

A

Company
Employees say Spotlight
this is a great
place to work

Messaging




A La Carte Solutions B
Righteous Gelato: Enriching People’s Lives One

SEO Content Article S e o

Join forces with our Top SEO Content Writer to uncover what makes

you stand out as an employer of choice in your industry.

Spotlight on a Company that's Clearly Hitting

Tell us your story and we’ll write it for you, ensuring we capture its Stride - Smart Dolphins

what’s special about your organization.

This is an ideal format for those companies looking to extend the reach of
their employer brand and have their employee experience promoted

organically.

Content will be hosted online at Greatplacetowork.ca we will promote the article

on our social media channels to drive impressions and engagement.

The content will be between 800-1000 words, and you'll
have the opportunity to share images, quotes and

hyperlinks to support key

Click images to open examples


https://www.greatplacetowork.ca/en/articles/righteous-gelato-enriching-people-s-lives-one-tiny-spoonful-at-a-time-3

A La Carte Solutions C

Fireside Chat or Webinar

A fireside chat is an informal yet structured interview
between a moderator (Great Place to Work) and a

guest.

Fireside chats often come in conversational question-and-answer formats, making
the audience think about the questions being asked. By answering these
guestions during the casual discussion, the guest will impart useful information to

the audience, while allowing their approach to company culture shine through.

To get the best from a fireside chat, we recommend making the chat as interactive
as possible. We encourage the audience to ask questions and give them some

leeway to direct the conversation.

The fireside chat typically runs between 30-45 minutes long.

CLARK WILSON

CLARK WILSON vwr

Click

Great Place To Work®

Interviews James Speakman in
Bold Acts of Leadership
Fireside Chat

images

to open

BOLD ACTS OF
LEADERSHIP

examples



https://www.cwilson.com/great-place-to-work-interviews-james-speakman-in-bold-acts-of-leadership-fireside-chat/

Masterclass

A masterclass is an immersive online experience, which gives
attendees the opportunity to learn from experts on topics relating to

Company Culture, Leadership and People Management.

This is an ideal format for the brightest minds to impart

wisdom and advice stemming from real-life experiences.

To get the most from a Masterclass, we recommend focusing on
one specific topic and building out 5-6 key points you want to

get across.

The Masterclass typically runs between 30-45 minutes long.

=7 7/ 4

Leadership
Lessons

With DHL Express Canada's
CEO, Andrew Williams

Microsoft

Fireside Chat: Insights on the Changing

fa5  Firesi i
Nature of Work L Fireside Chat: Insights on the Changing Nature of Work

‘Watch later
n this fireside chat, Jason Brommet, Modern
Work and Security Business Group Lead at
Microsoft Canada, talks to Alison Grenier, Great

Head of Research and Culture at Great Place ‘l?:l’ece = Microsoft
to Work Canada on the key insights that Work.

emerged from our research on the next normal >

- hybrid work.

Insights on the
Changing Nature of Work

Leamn more about managing hybrid teams
and accelerating employee engagement ina
hybrid environment over on our blog

READ THE BLOG Watchon {0 Yeuluba

Click images to open examples



CEO Spotlight: Kevin Strain

A La Carte Solutions E

CEO Spot“g Nt CEO Spotlight

WITH KEVIN STRAIN

President & CEO
at Sun Life

= Your CEO/Leader offers some lessons learned though out their career
or advise on leading with culture.

When you're a CEQ, moments matter. It's amazing how the little things you

the culture. These don't just affect the culture of your
viduals in your crganizart

® do con impac
. This is a 5 Question & Answer format and added to our newsletter Sl I I l I lfe i CEO Spotlight: Monica Ningen
Great CEOs not only connect with the minds but al .
and posted as a blog. N . sl

compelling and inspiril ion for their anizatio

understond that they' on stage and the

In this CEQ Spotlight, | sit down to chat with Kevin £

CEO Spotlight

at Sun Life to leam all about how the:

= ThIS |S an |dea| Way tO |mpart W|Sdom and adVICE award-winning company culture that has landed tf
est Workplaces in Canada list! Here's how our con
, , e e e WITH MONICA NINGEN
Stemm'ng from |eaderShIp |ESSOHS |earned Lauren: High-performing arganiz:

ations make emple CEO at Swiss Re Canada

priority. They know that an eng

compa ceess but oftentimes, emp
the direction that 1

ink the people in charge v

how do you make your culture goals, objectives an

= Perfect approach to pick up quotes that can then be used in

everyons?

Kevin: As a global ¢ When you're o CEQ, moments matter. |

t we align our sf @ SWiSS Re
noor Ceng Corporate Solutions |

zing how the little things you

social media platforms to promote the leader’s profile.

he culture of your

ization feel.

ut also with the hearts and
ible to communicate a

future. The best CEOs
cis on

cutcomes and haw

"I 4

tlight, | sit down to cha

h Monica Ningen, CEO at
dla to learn all about how they've intentionally developed an
ning comjpany cufture that has landed ther

on the 2022
joriplaces in Canada list! Here's how ou

Monica: That's a great question and | agree that we cannot succeed

withaut cor mmunication. For U

ith intention

Each year we clearly articulate our financial goals, along with both short

Click images to open examples


https://www.greatplacetowork.ca/en/articles/ceo-spotlight-kevin-strain
https://www.greatplacetowork.ca/en/articles/ceo-spotlight-monica-ningen

Our Analytics.



LinkedIn Audience Insights 26,000+ Followers

Top Industries

Information Technology

& Services: 15%

Financial Services
& Banking: 10%

Computer Software &
Internet: /%

Professional Services &
Manufacturing: 15%

Retail & Hospitality: 10%

Higher Education: 3%

Company Size
= 1,000+ Employees: 46%

= Less Than 1,000 Employees: 54%

Level of Seniority

= Management
& Individual Contributors: 46%

= Senior Managers & Directors: 4/7%

= Executive Management: /%

Video Views

Total Views:
170,000

Average Engagement
Rate: 8.5%

Average Click-Through
Rate: 5.3%

Total No. of Impressions:
110,000

*All results are organic, there has
been no paid promaotion.



Website Audience Insights

Greatplacetowork.ca

390,000+ unique visitors annually

Activity Traffic Source

= Sessions: 4/8,882 = Direct: 61%

Page Views: 829,466
= Organic Search: 23%

Visitor Demographics = Social: 5%
. (¢]

= Female: 53%
= Referral: 11%

= Male: 46%

= Unique Pageviews: 6/9 524

= Pages / Session: 1.73

*All results are organic, there has been no paid

promotion.

©2022 Great Place to Work® All Rights Reserved



We Work With Many of the World’s Leading Brands
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Pricing

Title Sponsor
Best Workplaces

Social Media Written Thought

Post Content Leadership )
List

$8,000 $15,000 $50,000

Social Video.
(3 co-branded slides) B B E
Promo Video Customized
Recognition as Title B
Sponsor on
communications

A La Carte Options

Exposure - Multiplatform ial Vi
P P E E/ E/ Social Video Post Stand alone Social video post

3 co-branded slides

Logo recognition on B E B SEO Cog'geont Ar’gcle (Up to Mutimedia odver?sn;ng;n;d social video not $5.000
GPTW Homepage words) include

Fireside Chat / Webinar / Stand alone event recorded for distribution

Content Article l:l ; $10,000
v |¢| Masterclass and use by client.
(Up to 900 words)

digital advertising

Stand alone spotlight, promoted on GPTW

. $10,000
website

Fireside Chat / Webinar / E CEO Spotlight

Masterclass
Stand alone sponsor with written

Sponsor BeiitS:Norkaaces introduction by sponsor, and logo present $25,000
CEO Spotlight E on promo materials including winner video

Title Sponsor Best

Workplaces

Social Media Post Promotion

to Target Audience projected E/ | E E E
20,000 additional views




ANY QUESTIONS?

Get in touch!

Email:

Great
Place

To
Work.



http://www.greatplacetowork.ca/

